
At MOL Plc. (Hungary) employee representatives are invited to Collective Agreement (CA) negotiations, professional discus-
sions about CA-related issues and a process of commenting related to the activities of employer and works councils meetings (on a 
monthly basis). 

In 2015, a total of 51 sessions took place with the objective of promoting information-sharing. Further to this, 35 meetings took place 
which involved discussions and/or negotiation about specific topics.

The Works Council (WC) of INA, Plc. in Croatia was established in 2011 and has 25 members. The employer engages in ongoing 
dialogue with the Works Council in the following areas: consultation, presentation of company business plans, participation in 
employee assemblies organized by the Works Council (2 assemblies were held in 2015) and the provision of support to facilitate 
Works Council operations and trade union (TU) activities in accordance with the law and the collective agreements. 22 meetings 
were held with social partners (WC & TUs). 15 meetings with TUs which resulted in agreement about 2 social clauses for workers 
were held. All INA employees have the chance to join a trade union. At INA, Plc. 5 trade unions are active: the Oil Industries Trade 
Union INAŠ, the Oil Industry Union - SING, the Autonomous Trade Union of Workers in Energy, Chemistry and Non-Metal 
Industry of Croatia – EKN, the Croatian Drivers’ Trade Union – SHV, and the New Solidarity Trade Union – SNS.

34 meetings were held between Slovnaft (Slovakia) and trade union representatives in 2015. Slovnaft undertakes to respect the right 
of any employee to be a member of a trade union. 

The topic of the health and safety of employees is an integral part of the agreements and discussions which are held with trade 
unions. More examples from different MOL Group companies can be found in subchapter Health Protection and Promotion above.

Diversity and inclusion

Diversity & Inclusion (D&I) is an important pillar and key driver of MOL Group’s overall Human Capital platform and is crucial 
for sustaining the strength of international growth. MOL Group’s Diversity & Inclusion vision is to build a stronger company by 
fostering an inclusive culture that leverages diversity as a competitive advantage. With strong support across the business, MOL 
Group is committed to promoting a culture of diversity and to creating an environment that allows the global workforce of diverse 
backgrounds, experiences and perspectives to contribute to collaboratively achieving results without boundaries. MOL Group 
fosters equal opportunities for all employees and job applicants, irrespective of race, colour, religion, gender, national origin or age. 

MOL Group’s Diversity & Inclusion strategy addresses 3 key elements: internationalization, the retention of young talents and 
knowledge transfer between generations. 

Internationalization is clearly visible at MOL Group’s HQ, where 14% of all employees (representing 29 nationalities), are non-
Hungarian. Moreover, more than 280 employees are working on international assignments. Meanwhile, the proportion of female 
Growww program participants is at around 36%.

To support the second pillar of the diversity strategy, the MOL Group Diversity employee value proposition was created to attract 
and retain young talent (Generation Y). One significant achievement is the Flexible Working Arrangements Program that was 
launched to improve business efficiency and leverage productivity and individual innovation while promoting employees’ work-
life balance through the provision of flexible working opportunities. Part-time employment is also increasing. The technical career 
ladder for the E&P workforce was also introduced, as described in the section on Development above. 

Part-time employment at MOL Group

2010 2011 2012 2013 2014 2015

Part-time employees (number of people) 191 261 293 263 282 380

Proportion of part-time employees to total 
workforce (%)

0.59% 0.83% 0.99% 0.91% 1.03% 1.46%

MOL’s Women Leadership Network was initiated to strengthen the communication, collaboration and professional networking of 
MOL’s female leaders, and to promote knowledge transfer between different generations. Approximately 60 female leaders across 
MOL Group participated in a group-level event dedicated to this network in July 2015.

To further support our Diversity & Inclusion strategy, a comprehensive framework was developed to help generate new initiatives 
on an ongoing basis during 2015 and 2016. Preparations had already commenced in 2015 for creating employee networks such as 
the D&I Champions Network and Employee Resource Groups (for example, the Young Employee Network, and the Multicultural 
Network, etc.) to bring people together. Also, a brand new program – FEMMe: the Female Engineers MOL Program Me - was initi-
ated to address the key challenges which women face in the Oil and Gas industry. 

In 2015, INA partnered with MAMFORCE to pursue certification in the Mamforce basic standard. This standard is awarded to 
organizations that recognize the needs of their employees and that manage to organize work and working environment while 
respecting the principle of maintaining a balance between a professional and private life, along with the equal growth and develop-
ment of each employee.

MOL Group is committed to ensuring equal opportunities in recruitment, career development, promotion, training and reward 
processes for all employees. 

In Hungary, the employee representation bodies and the Company signed MOL Plc.’s 3rd Equal Opportunity Plan in 2015 (for the 
period 2015- 2017). Equal Opportunity Plans with similar content have been also signed and made public by our affiliate companies 
MOL Petrochemicals and Petrolszolg Ltd.

In terms of rehabilitation procedures, MOL Group pays special attention to employees whose ability to work has changed and 
those with disabilities. If the ability to work any of MOL’s employees is reduced, then the Company will always investigate further 
employment options. MOL operates a rehabilitation committee to support this process.

On the one hand, MOL has assessed the positions at MOL Plc. which can be filled by employees with disabilities. Additionally, new 
recruitment channels for employees with disabilities have been identified and can now be used. On the other hand, we also track 
the number of employees with a reduced working capability to be able to provide better opportunities for these employees. Since 
legal definitions of reduced work capability vary by country, we use our own internal definition. Our aim is to be able to provide 
employment for everyone, which is a challenging goal in an industry where employees often do heavy physical work. In 2015, 545 
people with reduced work capability were employed throughout MOL Group, which represents 2.3% compared to total headcount. 
At MOL Plc. 12 disabled people were employed in 2015, which resulted in HUF 9.8 million savings on the rehabilitation contribution 
the company would have to pay otherwise.

5. COMMuNITIES
General aim: Enhance trust and credibility among stakeholders

ACHIEVEMENTS:
  In 2015, MOL Group supported social investment projects with 0.27% of its EBITDA, or 1.9 billion HUF in absolute terms 

(excluding leveraged donations derived from tax-base decreasing donation instruments)
  80% of MOL Group member companies had issued Local Operative Regulations about social engagement by the end of 2015
  The London Benchmarking Group (LBG) social investment measurement model was deployed in international upstream operations
 
CHALLENgES:
  Managing community concerns and introducing local grievance management systems to an increasing number of sites
  Establishing a long-term strategy together with local communities and not-for-profit organizations in operational areas outside 

Europe
 
5.1 CommUnitY relationships

Related objectives:
•  “Develop a group-level social engagement plan”
•  “All countries to have an annually updated social engagement plan, implementing key pillars of engagement”
 
By 2015, we had managed to deploy our social engagement plan to 80% of all companies within MOL Group. Most of the countries 
where MOL Group operates are now covered. 
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Community engagement

Community engagement is all about hearing the voice of communities which live in the vicinity of operational areas, understanding 
their needs, social and environmental concerns and priorities and forming partnerships that increase the prosperity and sustaina-
bility of the communities, as well as support the reliable business operations of the company. 

MOL Group and its member companies engage with local stakeholders in several different ways. The most common is through site-
level relationships, public hearings and joint activities. General operation-related concerns are usually related to operating tech-
nologies (e.g. seismic measures, or investment projects that have environmental effects such as noise, emissions, or immissions). 
Naturally, we maintain ongoing communication with authorities and official bodies related to the regulatory environment and our 
license to operate. Responses, comments and suggestions acquired through consultations and dialogue with the opinion leaders 
and representatives of main interest groups are used as a valuable source of information in activity planning. In addition, we also 
have some special ways of engaging which are designed to shape people’s attitudes and ways of thinking about how sustainability 
can be promoted.

At the end of 2014, MOL Group issued new internal regulations about social engagement to provide group-level guidance about 
principles and practices related to engagement with local communities and the process of identifying and involving stakeholders. 
This covers interactions with local community stakeholders, including opinion leaders, municipalities, associations, non-profit 
organisations and foundations during standard business operations. 80% of MOL Group member companies had already issued 
respective local regulations by the end of 2015.

Activities deriving from the implementation of the regulation are used to create individual company/site/operation-level Social 
Engagement strategies and plans, and as of December 2015, these will be reported on an annual basis to the Sustainable Develop-
ment Committee of the Board of Directors of MOL Group.

As an element of community interaction, we also focus on managing grievances. MOL Group considers each grievance notification 
from a community to be significant. Both in Pakistan and in the Kurdistan Region of Iraq MOL Group has local procedures in place 
for grievance management. To receive and manage grievances from both internal and external stakeholders we also operate an 
online grievance management system through which anybody can submit an ethical notification. One of the most frequent causes 
of local grievance is the environmental concern of local communities. In 2015, 42 grievances related to environmental issues were 
received by our operational sites.

Non-European Operations

In international upstream operations, relationships in the industry with local communities, governments and partners alike are 
fundamental to fulfilling MOL Group’s mission. Maintaining a continuous flow of information is the cornerstone of any coopera-
tive efforts between a company and the local community, and is ensured by Community Relationship Officers wherever needed. 
Community Relationship Officers are MOL Group employees from the indigenous population. These individuals are the primary 
contact points for local communities. Anyone can freely contact them any time regarding business activities, and they also survey 
the need for social investment activities. Community Relationship Officers also play a crucial role in selecting from requests for 
support by the local population, while adhering to central, corporate objectives.

European Operations

In the Central-Eastern European region, we are capitalizing on existing relationships with municipalities and governments. The 
most important operational sites of MOL Group in Europe are facilities with up to 50 years of history. Our relationship with the 
communities that surround our facilities is well-established and its management is part of daily operations.

Slovnaft focuses on increasing awareness of local stakeholders. As part of its commitment to transparent operations (in the form 
of Slovnaft’s 2014 “Responsible neighbour” campaign) a survey was carried out into what disturbs the people who live around the 
Bratislava refinery, and what can be done in order to minimise negative impacts. As a result of this survey, a new SMS/email notifica-
tion system will be implemented in 2016 to strengthen the flow of information about operations to the people in the Slovakian capital.

INA is systematically working on recognising the specific needs of local communities so as to develop and expand partnership-
type relations based on mutual understanding and support. Communication to communities occurs through public debates that are 
regularly held in the process of environmental impact assessments and the obtaining of environmental permits.

5.2 soCial inVestments

Related objectives: “Develop a comprehensive and effective social investment management system, including local social investment plans, 
with measurable targets in each country of operation”

In 2015, MOL Group supported social investment projects with 0.27%1 of its EBITDA.

Donations, in-kind giving and volunteering at MOL Group [GRI EC8]

SOCIAL INVESTMENTS 
By COuNTRy*

uNIT HuNgARy ROMANIA SLOVAKIA CROATIA ITALy 
INTER-

NATIONAL 
uPSTREAM

TOTAL 

Donations in cash** HuF million 675.2 176.0 177.9 168.7 1.9 601.1 1,800.8

In-kind giving 
(product/services)

HuF million 18.1 0.0 5.6 10.6 0.0 0.0 34.3

Leverage HuF million 2,212.9 - - - - - 2,212.9

* including companies with approved Corporate Giving Plans

**excluding the value of volunteering

Social responsibility objectives are designed to improve social and environmental conditions and contribute to the long-term socio-
economic development of communities, rather than simply funding community investment projects. 

To achieve meaningful change, business interests are aligned both with overarching societal and environmental considerations and 
are in harmony with the long-term priorities of local communities. 

Social investment priority areas for MOL Group are the following:
•   Education: MOL seeks to facilitate access to basic and secondary education in areas where such infrastructure is not assured. 

Investing into local human capital benefits both business and society.
•   Healthcare: our goal is to create benefits by either granting access to healthcare services and drinking water, or promoting 

sports and a healthy lifestyle, depending on the specific needs of local communities.
•   Environmental protection: we define our own standards and supporting projects which are geared to saving traditional habitats.

Diversified initiatives and projects which only require support during the start-up phase and which are later self-sustaining are 
preferred, especially when such initiatives are responses to global concerns. 

A best-in-class tool - London Benchmarking Group (LBG) methodology - has been adopted at a group level to manage and report 
on social investment. In 2015, the model was extended to international upstream company operations to measure business and 
community benefits and to improve the effectiveness of our corporate giving programmes. In 2015, 100% of the value of MOL 
Group’s social investments is covered by the LBG methodology . 

Non-European Operations

Relationships with industry, with local communities, governments and with partners alike are fundamental to fulfilling MOL 
Group’s mission. In international upstream operations Community Relationship Officers select from local community requests on 
the basis of central objectives. MOL always strives to understand local community needs and then create tailor-made social invest-
ment action plans for each area. A common feature of these social investments is that MOL makes a contribution to supporting local 
public service and infrastructure, which both have a lasting impact on the lives of communities.

In Pakistan (MOL Pakistan), a certain level of social investment is obligatory.  Pakistan complies with and exceeds this requirement 
by making voluntary contributions to relevant stakeholders. Obligatory contributions as defined in contracts are mostly targeted at 
infrastructural development, such as check dams or water supply schemes, and also include general social welfare commitments to 
the value of HUF 75.5m (TAL, Margala and Margala North Blocks).

In the Kurdistan Region of Iraq, MOL Group’s subsidiary Kalegran supported several projects, in line with our strategic priorities. 
Examples include the construction of new health centre in Meerbalian village, expansion of the youth centre hall and the renovation 

1  Without corporate tax optimization indicated as leverage, according to LBG methodology.

253

Notes on Sustainability Performance



of a sports centre in Akre and the construction of a committee hall in the village of Shush. In the Kurdistan Region of Iraq, MOL 
Group also provided humanitarian aid to Kurdish refugees displaced internally in Iraq through local suppliers with the support of 
Ministry of Natural Resources and local authorities.

European Operations

In Central Europe, MOL Group companies are well-established brands. These companies carry out an annual corporate giving 
awareness tracking survey which investigates customer habits and the recognition of existing programmes to understand the needs 
of society. Similarly to 2014, this survey involved more than 8,000 stakeholders at a group level. According to the survey results, 
health care and health promotion are the most popular causes. 55% of stakeholders would donate most to support better communi-
cation about healthy lifestyles and the prevention of diseases. Second on the list is environmental protection (54%), while education 
is fourth (38%). Identifying and supporting talent is also supported by 30% of the population. 

MOL Group’s corporate giving budget is aligned with business efforts and public expectations. According to our internal data 
collection system, 40% of donations tracked in the LBG data collection toolkit have a focus on education and young people, while 6% 
are spent on improving health. MOL’s corporate giving is also connected to business interests, such as the above-mentioned non-
European projects in international exploration and production operations, which account for 28.4% of the total social investment 
budget. Other such initiatives include, for example, maintaining cooperation with our most important customers and professional 
organizations. LBG-related data does not contain donations related to Corporate Tax Optimisation.

The social investments of MOL Group companies in Central Europe are mainly carried out through foundations which support 
various causes such as young talents (sports and art categories) and health care and special therapies for chronically ill children. 
The majority of our social investments are administered through such organizations in different proportions (Hungary: 85%, 
Slovakia: 51% Romania: 100%, Croatia: 60%).

In Hungary, Slovakia, Romania, Croatia and Italy we also support local environmental initiatives through our Green Belt 
Programmes. In 2016, the project will be extended to the Czech Republic as well. 

volunteering

The current volunteering practice of MOL Group is rich in types of activity, but partially segmented. There are numerous similar, 
but well-functioning initiatives.

MOL Group Volunteers’ Club - a group-wide platform of Corporate Volunteering - was launched in May 2014 as a long-term initi-
ative. The MOL Group Volunteers’ Club regularly organises events to express our responsibility towards local communities and 
improve employee engagement at the same time. 

Corporate volunteering by employee/country

HuNgARy SLOVAKIA CROATIA ROMANIA
INTERNATIONAL 

uPSTREAM
ITALy TOTAL

Employee volunteering 
(hours)

592 320 4,624 368 0 0 6,085

In 2015, the INA Volunteer Club undertook 36 initiatives in which 546 members participated for a total of 4,360 volunteer hours. 
These focused on providing ecological and humanitarian assistance and involved projects targeted at children and youth. Volun-
teers have a Facebook application where fans and visitors can suggest or vote for volunteering projects. Currently, the INA Volun-
teer Club has 737 members, an increase of 41% since 2014. For the second time, the INA Volunteer Club received a “Recognition for 
the contribution of the business sector to the development of volunteering”. This recognition serves as confirmation of the values 
that INA and INA’s volunteers promote through their activities.

We have several other similar initiatives within MOL Group, such as the Green Belt volunteering system in Hungary and Italy. This 
also includes our city programme and collection of in-kind donations for disadvantaged families in Slovakia, and a collaboration 
with the “Dévai Szent Ferenc" Foundation in Romania for renewal-related work. 

MOL Group’s target for 2016 is to prepare a mid-term strategy and develop a common corporate volunteering platform for 
employees to generate synergy through creating high-level guidelines and best practices. 

5.3 loCal sUppliers anD loCal emploYment

Local suppliers

Employing local people where we operate, as well as hiring local contractors when possible, is beneficial to the local economy as the 
income it generates increases the purchasing power of these communities. 

MOL Group understands that hiring local suppliers has multiple benefits and can also be a way of establishing a positive rela-
tionship with local communities. As a result, MOL Group contracts with such suppliers whenever it is beneficial, also taking into 
consideration the expectations of local governments.

In Central Europe, local suppliers comprise the absolute majority of all suppliers. 89% of them are registered in the country where 
they are contracted and work is undertaken. This makes MOL Group a key component of the economies of these countries. 

Number and ratio of local suppliers* [GRI G4-EC9]

LOCAL 
SuPPLIERS

TOTAL LOCAL SuPPLIERS

REgION/COuNTRy NO. NO. By NuMBER
By CONTRACTED 

VALuE

Hungary (MOL Plc. and other subsidiaries) 13,211 14,211 93% 66%

Hungary (MOL Petrochemicals Plc.) 1,172 1,586 74% 47%

Slovakia (SLOVNAFT a.s.) 1,950 2,497 78% 44%

Croatia (INA d.d.) 1,086 1,279 85% 78%

Cee / see region total 17,419 19,573 89% 62%

Upstream international total 855 1,138 75% 79%

group total 18,274 20,711 88% 64%

*Locally-registered suppliers

In the countries where we have International Upstream operations, local procurement is especially important because opera-
tional sites are very often situated in areas populated by low-income communities. Hiring local contractors and employees therefore 
strengthens the relationship MOL Group has with all the stakeholders of the region, including local governments and communities.

In countries where MOL Group is only involved in exploration activities the opportunities for hiring local suppliers can be limited 
due to the special knowledge and technology we require. However, where MOL Group undertakes production activity as well, the 
proportion of local suppliers is high, especially in Russia where the involvement of local enterprises is close to 100%.

Ratio of local suppliers in E&P International countries [GRI G4-EC9]

PAKISTAN OMAN RuSSIA
KuRDISTAN REgION OF 

IRAq

Proportion of local suppliers* (to total number) 74% 59% 98% 42%

*Locally-registered suppliers

Having a local supply chain creates the greatest benefits to society and to the local economy, especially when locally-owned small busi-
nesses are hired as contractors. The total value of contracts signed in 2015 between MOL Group and locally registered businesses in 
2015 was HUF 44 bn (EUR 141 mn) in upstream international countries (Pakistan, Oman, the Kurdistan Region of Iraq and Russia).

Supplier management

In 2015, the development of a Supplier Qualification System (SQS) commenced. This system will be an important component of a 
group-level, integrated system to cover all supplier-related information from the pre-screening to the post-evaluation stage. SQS 
will include basic legal, ethical, financial and HSE information about suppliers and will allow automatic risk assessment to take 
place to facilitate the pre-screening process. 

As part of the strategic sustainability plan, a total of 3 supplier sustainability audits were conducted in Hungary. The companies 
which were visited agreed to implement corrective activities in certain areas such as implementing the code of ethics or sustaina-
bility KPIs into their managerial incentive schemes, or introducing an employee performance management system.
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Local employment

Across E&P International Operating companies, in the MEA (MOL Pakistan, Kalegran, MOL Oman), CIS (Russian OpCos – MOL 
Russ, Baitex, Matyushinskaya Vertical) and North Sea (MOL Norge, MOL Energy UK) countries, MOL follows local regulatory 
requirements and Production Sharing Agreement stipulations (where applicable) to ensure local content and expat quota ratios. In 
line with those regulations, the majority of employees at upstream international subsidiaries where we operate are nationals of the 
respective countries. In every OpCo, MOL focuses on developing its local technical and office employees and ensures expat knowl-
edge transfer (through, e.g. mentoring, tutoring, internal training, etc.).

Local senior executives (HAY 21 category and above) are employees with local citizenship, and managers (HAY 17-20 categories) are 
also nationals of the respective countries.

Local managers in major international upstream locations [GRI G4-EC6]

COuNTRy INDICATOR LOCALS TOTAL 

Russia
Number of local senior executives 2 2

Number of local managers 7 8

Pakistan
Number of local senior executives 2 4

Number of local managers 18 29

overall result
number of local senior executives 4 6

number of local managers 18 37

 
Indirect Economic Impact

In the main countries where MOL Group has Upstream and midstream operations, the most significant indirect impact of MOL 
Group on the economies of these countries is through the energy it supplies. Another area in which the company can have a signif-
icant positive impact on the societies of host countries is by improving access to infrastructure and energy as a result of our opera-
tions. Development of infrastructure and improved energy access can both be directly related to our operations, or can occur based 
on contractual or other commitments.

In 2014, MOL Pakistan provided financial aid for the construction of a new bridge. The new Khushal Garh bridge is a safer and 
better connection between the two main provinces of Khyber Pakhtunkhwa and Punjab in Pakistan.

MOL Group also supports the building of check dams for local communities in Pakistan. These structures slow the velocity of 
water streams, making them more appropriate for agricultural use. Such a dam was built in Ahmadi Banda in 2014, and construc-
tion commenced in 2015 in Makori and at Serki Piala in the Hangu District with expected completion in 2016.

6. ETHICS AND gOVERNANCE
General aim: Focus on responsible operations and long-term economic development

ACHIEVEMENTS:
  The second-highest number of ethics notifications were filed in International Upstream, proving the effective uptake of the 

grievance mechanism by target audiences
  Ethics operations were further enhanced in 2015 with the establishment of a Group Ethics Officer position, and with the nomi-

nation of local ethics officers at every subsidiary with more than 20 FTEs
  Group Ethics Council membership was renewed, with the representation of all group-level senior managers of business and 

functional units 
  A total of 14,855 hours of ethics training, eLearning courses and managerial presentations were successfully deployed in Euro-

pean operations in downstream business, including for our filling station staff
 

CHALLENgES:

  Deeper assessment and understanding of human rights-related risks in supply chain is required with a focus on international 
operations

  Further improvement of ethical corporate culture and development of strong institutions to provide effective, comprehensive 
investigation of grievances and real remedies to stakeholders

One of the most essential components of MOL Group’s operation is our commitment to ethical behaviour. In the long run we can 
only face the challenges of competitive market environments successfully if we accept the imperatives of moral responsibility, both 
as individuals and as a company. We are aware that ethics is at the core of corporate governance and that it should be integrated into 
our corporate strategy and operation. Our sustainability strategy mirrors this approach by linking ethics and governance issues. 
Accordingly, our annual report contains a new Ethics and Governance chapter and deals with both areas in a detailed subchapter. 

6.1 ethiCs anD ComplianCe

Related objective: “Implement key pillars of ethics management system (code of ethics, e-learning, managerial presentation, business 
partner code of ethics) in all companies and reach 100% coverage”

MOL Group is determined to operate in good faith within the appropriate legal framework, obeying relevant laws, rules and regula-
tions. We view regulatory measures as a minimum baseline, while our ethical framework goes beyond legal compliance, integrating 
standards which are commensurate with our stakeholders’ expectations.

In order to strengthen fair market behaviour, respect fundamental human rights, fight corruption and preserve and develop our 
ethical values we operate a comprehensive ethics management system. Its foundation is our Code of Ethics (CoE) covering, inter 
alia, human rights, various transparency and integrity topics, anti-corruption, privacy, community relations, HSE and fair market 
behaviour. The CoE is available in 13 languages (English, Bosnian, Croatian, Polish, Hungarian, German, Italian, Russian, Roma-
nian, Serbian, Slovakian, Slovenian and Ukrainian). 100% of all MOL Group employees receive and sign our Code of Ethics and 
we make efforts to integrate ethical values and expectations through our entire supply chain. The Business Partner Code of Ethics 
which highlights the ethical values that are of utmost importance to our supply chain – including human rights, anti-corruption 
and fair market behaviour – is a component of 98% of supplier contracts. 68% of joint ventures in which MOL Group has a stake of 
below 51% have adopted an agreed-upon version of the Code of Ethics.

Significant organizational changes have been made to make our ethics management system more efficient. The MOL Group Ethics Council 
is now the highest-level forum dedicated to upholding Code of Ethics-related decision making. In 2015, the Council’s composition was 
renewed, and all group-level senior managers of business and functional units including the Chief Operating Officers (COOs) of MOL 
Group companies (MOL Nyrt., Slovnaft a.s.) are now members of the Ethics Council. We are also continuing the good practice of assigning 
to the Council an independent external Ethics Council chairperson who is a business ethics expert, and one employee representative. INA 
Group has been operating an Ethics Council and reporting on a quarterly basis to the MOL Group Ethics Council. 

Ethics Council operations were reinforced with the establishment of the Group Ethics Officer position for the Group Compliance 
& Ethics organization. The Group Ethics Officer is responsible for managing the ethics grievance and investigation mechanisms 
and for ensuring professional compliance activity and decision preparation support for the Council, under the supervision of the 
external Ethics Council chairperson. Local ethics operations were further enhanced in 2015 with nomination of local ethics officers 
at every subsidiary with more than 20 full-time employees (the previous threshold was 200 FTE). Their work was supported by a 
local ethics officer workshop, held for the first time in 2015.

Within the ethics management system MOL Group places special emphasis on disseminating the Code of Ethics’ values and norms 
through ethics-related trainings.

•   Ethics eLearning courses – addressing all topics covered by the Code – were successfully completed by employees with 
Intranet access at Slovnaft Česká republika, Papoil, MOL Retail, MOL Čerpací stanice, MOL Romania, MOL Slovenija, and 
partly at MOL Plc. and MOL LUB Ltd.

•   100% of managers and 96% of employees have attended an annual presentation and discussion delivered by direct managers 
on actual ethics-related achievements and ethics cases. Level 1-4 managers have published an ethics statement via the intranet 
to make it publicly available and to increase transparency.

•   In order to raise ethical awareness in retail networks, tailor-made trainings were conducted for service station operator part-
ners and attendants in Slovakia and Hungary. Special ethics training was conducted for managers in Croatia.

•   Based on estimates, eLearning and ethics presentations delivered by managers and filling station training events totalled 
14,855 hours.
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